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Every major studio is working on big-budget 
3-D movie releases, and the technology will be a 
boon to studios and exhibitors alike, Jeffrey Kat-
zenberg told Wall Street analysts during a Bank 
of America conference.

Katzenberg, CEO of DreamWorks Anima-
tion, which is readying two 3-D fi lms for 2009, 
predicted that moviegoers will some day own their 
own glasses for 3-D viewing much like they own 
sunglasses today.  

He said that moviegoers will gladly pay up to 
a 50% premium to watch 3-D fi lms in a theater 
and that such a scenario will make the debate over 
collapsing distribution windows 
largely irrelevant. He noted that 
the exhibition industry hasn’t used 
variable pricing strategies to boost 
its fortunes nearly to the extent 
that other industries have.

And one more added ben-
efi t: 3-D movies can’t be easily 
pirated.

Directors Robert Zemeckis, 
James Cameron, Steven Spielberg 
and Peter Jackson are embracing 3-D, and George 
Lucas is giving “Star Wars” the 3-D treatment, 
he said.

“Once the alphas start to move, the herd gets 
restless and others start to follow,” Katzenberg said.

Disney-Pixar also is planning “Toy Story 3” in 
3-D, Katzenberg said. “That’s kind of the gossip 
inside. That will be their fi rst authored in 3-D.”

Katzenberg said he studied all major recent re-
leases and came up with his list of 45 fi lms that would 
have benefi ted immensely from 3-D.  He suggested 
that re-releases of 3-D versions of such classics as 
“The Godfather,” “The Bridge on the River Kwai” 
and “Lawrence of Arabia” would be profi table.

Katzenberg’s enthusiasm almost was matched 

Biz Loves Depth of 3-D Potential
by that of Michael Campbell, chairman and CEO 
of Regal Entertainment, who also spoke at the 
conference.

Boxoffi ce results from the few 3-D movies 
Regal has shown, plus other data, indicates that 
audiences prefer 3-D movies over traditional ones 
by a 2-to-1 margin, Campbell said.

Even if exhibitors get just a 10% premium for 3-
D movies, “that is a needle mover,” Campbell said.

Katzenberg said that if a signifi cant number 
of theatres can handle digital 3-D by 2009, he 
would consider releasing “Monsters vs. Aliens” 
to theatres in 3-D only and save the 2-D version 

for DVD.

While Katzenberg said he 
fi nds the discussion of other new 
animation moviemaking tech-
nologies nowadays “boring,” he 
called 3-D “a transformation, the 
single biggest thing” and a “tre-
mendous business opportunity.”

He also said that repeat busi-
ness is key to which movie is the 

biggest this summer, seemingly downplaying wor-
ries that too many competing blockbusters could 
harm the bottom line at his studio and others.

DWA’s “Shrek the Third” is due in May, 
along with Disney’s “Pirates of the Caribbean: At 
World’s End” and Sony’s “Spider-Man 3.”

“Everyone is going to see ‘Shrek.’ Everyone 
is going to see ‘Pirates.’ Everyone is going to see 
‘Spider-Man,” he said. “The difference is which of 
these movies are going to get multiple viewings.”

He predicted a “Shrek” victory because it’s a 
family fi lm that is only 81 minutes long. “That 
pretty much means we are going to tend to get 
one-and-a-half to two shows for every one of 
theirs because they are longer fi lms.”   ▼
The above article was condensed from The Hollywood Reporter

SPECIAL NOTE!
Jeffrey Katzenberg will be
the keynote speaker at the

NATO of California/Nevada 
Annual Membership Meeting 

on June 27, 2007.
More information in next 
month’s issue of Previews.Previews.Previews
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NATO of California/Nevada 
Sponsors Its Second

Wonder of Reading Library

The National Association of Theatre Own-
ers of California/Nevada celebrated the dedica-
tion of its second Wonder-of-Reading library 
with the staff and students at Eastman Avenue 
Elementary School in East Los Angeles.  In ad-
dition to its donation of $50,000 to renovate 
the School library, the NATO of CA/NV Board 
approved an additional annual donation to keep 
the library properly maintained and stocked with 
new books.  

Principal Ileana Davalos introduced the dedi-
cation program, which featured classes from all 
grade levels who entertained with songs, a play, a 
reading and an original poem/rap.  The highlight 
of the morning was the walk from the auditorium 
to the library along a path to the new library 
that was lined with the teachers and 1,300 plus 
students who held their favorite books as they 
thanked the NATO of CA/NV representatives 
and other guests for their new library.  

The Wonder of Reading program is a not-
for-profi t organization whose purpose is to inspire 
in children the love of reading.  The organization 
depends on sponsors to provide the funds to 
implement its 3R Program – Renovate, Restock, 
and Read - in school libraries throughout the Los 
Angeles Unifi ed School District.  To date they 
have opened over 170 school libraries.  With 

community support, the Wonder of Reading 
program is able to continue its work of training 
and providing tutors, replenishing the stock of 
books and making its libraries welcoming places 
where students enjoy going to discover the world 
around them through reading.

NATO of CA/NV’s sponsorship of the Won-
der of Reading program, begun in June 2004 with 
the dedication of the Justice Street Elementary 
School library in West Hills in honor of Carol 
Forman, is part of the Association’s ongoing com-
mitment of public service to the community.   
Upcoming projects will be announced in Previews
as the information becomes available.  ▼

NATO of CA/NV President Milt Moritz joins Principal Ileana 
Davalos and the Eastman Avenue Elementary School students in 

the quiet reading corner of their library.

   NATO of CA/NV President Milt Moritz, Wonder of Reading’s 
Beth Michelson,; Eastman Avenue Elementary School Principal 

Ileana Davalos, NATO of CA/NV Chairman Emeritus Jerry 
Forman, NATO of CA/NV Director Membership Services 

Charlene Sievers and LA Unifi ed School Board Member David 
Tokofsky in the newly renovated library.
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Additional information and applications are available 

at www.NATOCalNev.org/scholarship.html

NOW

2007 Scholarship Applications

are due April 30are due April 30

Hello!

I was awarded one of the National Association of Theatre Own-
ers of California/Nevada scholarships in 2005.  I truly appreciated 
being one of the students selected for this scholarship, so I wanted to 
send a thank-you, as well as an update on what NATO of CA/NV 
has been able to help me accomplish.

After completing my general education at Modesto Junior College 
(2005), I transferred to UC San Diego where I was accepted to the 
Psychology Honors Program.  It is quite a rigorous program, consisting 
of two quarters of advanced statistics and research methods (which I 
completed at the end of my junior year, last year). The second part of 
the honor’s program requires me to complete an independent research 
project, which I am currently working on.project, which I am currently working on.  I am studying factors I am studying factors 
that affect a person’s memory in face recognition tasks (eyewitness that affect a person’s memory in face recognition tasks (eyewitness 
memory research).  Additionally, at the end of Additionally, at the end of 
the statistics sequence, the professor chose 
three undergraduates to be TA’s for the 
following year’s statistics sequence-- and 
I was one of the people he selected.  

Technically, I should be graduating 
this summer.  However, a lot of opportu-
nities have come my way and, for various 
reasons, I will stay at UCSD one extra reasons, I will stay at UCSD one extra 
quarter (through Dec 2007).  I have been I have been 
working for Lawrence Livermore National working for Lawrence Livermore National 
Laboratory (LLNL) for the last few sum-Laboratory (LLNL) for the last few sum-
mers researching (psychological) aspects of mers researching (psychological) aspects of 
terrorism.  This last summer while I was This last summer while I was 
there, I discovered internship opportunities there, I discovered internship opportunities 
at the FBI (working in counterintelligence at the FBI (working in counterintelligence 
for the FBI is now my career goal).  I applied I applied 
to one-- and did not get accepted.  However, However, 
in the meantime, I applied to an equally great in the meantime, I applied to an equally great 
program at the University of Maryland with program at the University of Maryland with 
the professor who is currently my number one the professor who is currently my number one 
choice for grad school.  Even though they only Even though they only 
wanted graduate students to apply, I sent them wanted graduate students to apply, I sent them 
my resume anyway.  I felt I was qualifi ed given I felt I was qualifi ed given 
my experiences at LLNL and UCSD.  Surpris-Surpris-
ingly, they agreed and decided to bring me on ingly, they agreed and decided to bring me on 
board this summer!  board this summer!  board this summer! I will be working in the I will be working in the 
Social Psychology department, studying factors Social Psychology department, studying factors 
affecting terrorist group formation as well as the affecting terrorist group formation as well as the 
role society plays in this. 

Also, I just found out about two additional in-Also, I just found out about two additional in-
ternships at the FBI that will begin January 2008. ternships at the FBI that will begin January 2008. 

I am currently applying for those, but if I don’t get accepted to 
either of those programs, I will go to Israel for a few months and enroll 
in Hebrew and Middle Eastern Studies courses.  Aside from that, I 
will be applying to grad school this fall. 

My life is full of opportunities right now, and I’m very excited 
for what lays ahead.

So, thank you, again, for choosing me as one of the NATO of 
CA/NV recipients-- this scholarship enabled me to have time in my 
schedule to concentrate on my academic studies, as opposed to working 
a part time job to pay for books/rent/etc.

Liran Goldman
(REG Modesto Stadium 10)  ▼

Scholarship Awards Make a Difference
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Reducing Waste for Theatres –
New State Law Mandates Recycling at Large Venues

In 2004, Governor Arnold 
Schwarzenegger signed Assembly Bill 
2176 into law.  The law is intended 
to increase recycling in California and 
divert from landfi lls the waste gener-
ated by the largest venues and special 
events.  Assembly Bill 2176 (codifi ed 
as Public Resources Code § 42648 et 
seq.) provides that local governments seq.) provides that local governments seq
must develop ordinances that require 
large venues and large special events 
to plan for and implement recycling 

plans.  Theatres that on average, per year, seat or serve 2,000 or more individuals per day of opera-
tion are considered “large” and must prepare waste reduction and recycling plans in accordance 
with local government ordinances in order to comply with the law.  In addition, the law provides 
that the top ten percent of large venues and large events (by waste generation) may be required to 
provide to local government annual information on their recycling and waste reduction programs.  
The information that local governments may require includes:  

• Name, location, and description of the venue or event 
• Types and weight of waste generated, recycled, and disposed of 
• A description of the solid waste reduction, reuse, and recycling programs in place

For guidance on how to implement the programs mandated by AB 2176, visit the State 
of California’s Integrated Waste Management Board (CIWMB) venue and event web site at 
www.ciwmb.ca.gov/venues.  Among the many resources available are forms to assist in col-
lection of information, step-by-step instructions, and a place to register for email notifi cation 
of new tools, resources, and information.  For additional information and to contact the 
local government recycling coordinator for your area, the CIMWB provides a list of local 
offi cials at www.ciwmb.ca.gov/OLA/Contacts.asp.

The Venues and Events Council of the California Resource Recovery Association will be 
hosting a workshop on May 2, 2007 in Long Beach California to provide real world examples 
of what works (and what doesn’t), and provide the opportunity to meet with vendors of 
recycling containers and biodegradable packaging.  For more information on the workshop, 
visit www.crra.com/vserc/workshops/workshops.htmlwww.crra.com/vserc/workshops/workshops.html.  ▼

By:  Janet Grumer, Davis Wright Tremaine LLP

Janet Grumer is an associate in the law fi rm of Davis Wright Tremaine LLP and a former movie Janet Grumer is an associate in the law fi rm of Davis Wright Tremaine LLP and a former movie J
theatre executive whose practice focuses on theatre and retail clients, including employment and 
general litigation issues.  She can be reached at 213/633-6866 or janetgrumer@dwt.com.

San Francisco 
Employer Alert:
New Ordinance 
Requires Paid 

Sick Leave
On Nov. 7, 2006 San Fran-

cisco voters passed Proposition 
F, requiring all employers to 
provide paid sick leave for em-
ployees working in San Fran-
cisco. Proposition F’s sick leave 
entitlements are a broad expan-
sion of employee leave rights that 
apply to virtually every employee 
working in the city, including 
part-time and temporary work-
ers hired through agencies. 

For the essential compo-
nents of Proposition F as well as 
a helpful checklist go to:  http://http://
www.natocalnev.org/previews.www.natocalnev.org/previews.
html and visit the Bonus Articles 
section.  ▼
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Nevada Minimum Wage To Go Up
Nevada’s minimum wage will increase effective July 1, 2007.   The increase is a 

result of an amendment to the state constitution that requires Nevada employers to 
pay a minimum wage of at least one dollar an hour over the federal minimum wage 
should they be unable to or choose not to provide a qualifi ed health insurance plan at 
a cost to the employee of 10 percent or less of that employee’s gross taxable income.  
This new law also allows for an annual increase based on the Consumer Price Index 
(CPI).  The new minimum wage for employees with a qualifi ed health plan will be 
$5.30 per hour.  The minimum wage for employees without a qualifi ed plan will be 
$6.33 an hour.

These changes to the minimum wage do not include an increase in the federal 
minimum wage, which is expected to be passed soon.

For full details go to:  www.laborcommissioner.com.  ▼

Source:  Las Vegas Chamber of Commerce The Business Voice

New Point of Sale System
Display Requirements

Effective on January 1, 2007, businesses that use “point-of-sale system[s] to sell 
goods or services to consumers” are required to comply with certain price display 
requirements under California Business and Professions Code § 13300.   

   Section 13300(b) defi nes a “point-of-sale system” as “any computer or elec-
tronic system used by a retail establishment, such as, but not limited to, Universal 
Product Code scanners, price lookup codes, or an electronic price lookup system as a 
means for determining the price of the item being purchased by a consumer.”  Thus, 
a point-of-sale system is defi ned broadly to include most any electronic system used to 
look up prices to determine the amount to be charged for the item being purchased.  
For example, if a “large popcorn” key is pressed, and the computer looks up and enters 
the price of a large popcorn, the point-of-sale system would be covered by the statute.  
Where an employee simply enters $4.75 into the point-of-sale system when a large 
popcorn is ordered, that transaction does not appear to be covered by the statute at 
this time.   

Where section 13300 applies, businesses are required to “ensure that the price 
of each good or service to be paid by the consumer is conspicuously displayed to the 
consumer at the time that the price is interpreted by the system.”  The display for the 
point of sale system must be positioned and be of a size that is “easily viewable from a 
typical and reasonable customer position at each checkout location.”

Section 13300 is enforced by the California Department of Weights and Mea-
sures, and violations of the statute are punishable by civil penalties of up to $1,000 
per violation.  The Department has recently explained that there are as yet no regula-
tory or other interpretive guidelines available to assist businesses in interpreting and 
ensuring compliance with the law, and that the Department is currently formulating 
its enforcement procedures.   ▼

Movie Academy 
Sets Dates for
2008 Oscars®

The 80th annual presenta-
tion of the Oscars will be held at 
the Kodak Theatre in Hollywood 
on Sunday, February 24, 2008, 
the Academy of Motion Picture 
Arts and Sciences recently an-
nounced. The movie organization 
also announced other key dates, 
including: December 26, 2007, 
the date nomination ballots will 
be mailed out; January 22, 2008, 
when results of the nominations 
will be revealed to the public; 
January 30, 2008, when final bal-
lots will be mailed; and February 
19, 2008, the date by which the 
ballots must be returned. Once 
again, the awards ceremonies will 
be carried by ABC.   ▼

Congratulations
Congratulations to Peter 

Lehman, General Manager, of 
Krikorian Premiere Theatres’ 
Redlands Theatre who correctly 
guessed 11 of the 16 Oscar® 
winners in the NATO of CA/NV 
2007 Academy Award® contest.  
He won a large library of popular 
movies on DVDs courtesy of the 
following studios:  Focus Features, 
New Line Cinema, Warner Bros., 
Universal, LionsGate Films, 20th

Century Fox, Buena Vista, Sony 
Pictures and Paramount.  

Previews readers submitted a Previews readers submitted a Previews
record number of entries in this 
years contest.   ▼
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ShoWest Honors NATO of CA/NV Members
The Will Rogers Institute is a national charitable organization dedicated to the 

support of lung research and developing new treatments and cures for pulmonary 
diseases and disorders.

Each summer in movie theatres across the country, the Institute embarks upon 
a special fund raising event.  One hundred percent of the money raised from this 
campaign funds the Institute’s mission in the areas of medical research and health 
education. Approximately three-fourths of the Will Rogers Institute’s operating bud-
get is generated in this manner.  A record $4 Million was raised in the 2006 Summer 
Campaign with $2.4 Million coming from the Regal Entertainment Group.  Two 
Regal managers and a California district manager oversaw very successful campaigns 
that placed them at the top in the nation and earned special honors for them at 
ShoWest 2007.   ▼

Bigger Is Better
Down Under!

A new Hoyt’s 10-screen multiplex 
cinema in Auckland, New Zealand, 
may house the world’s largest 35mm 
cinema screen.

The $30 million Hoyt’s Sylvia Park, 
in Auckland’s Mt Wellington, opened 
on March 29 with a gigantic 100.6 
feet wide by 42.7 feet high screen and 
requires the use of an 8000-watt xenon 
bulb. The company has applied with 
Guinness World Records to see if the 
screen is indeed the world’s largest.

In forthcoming Previews we will Previews we will Previews
keep you informed if this is indeed a 
new record.

Netfl ix Founder 
Predicts End of DVD 

Rental Business
Reed Hastings, CEO of online 

DVD renter Netfl ix, has acknowledged 
that it is only a matter of time before 
people stop renting DVDs. “Renting 
DVDs through the mail in 25 years? For 
sure, that’s not going to exist,” Hastings 
remarked in an interview in the Wall 
Street Journal. Hastings acknowledged Street Journal. Hastings acknowledged Street Journal
that the end could come far sooner 
than 25 years. However, he added, “If 
one thinks of Netfl ix as a DVD rental 
business, one is right to be scared. If 
one thinks of Netfl ix as an online movie 
service with multiple different delivery 
models, then one’s a lot less scared.” 
Hastings said that Netfl ix is “aggres-
sively” investing in its Internet delivery 
system, putting $40 million into it this 
year. “We’ll be up to 5,000 fi lms by the 
end of the year,” he said.   ▼

Pictured above is the award-winning Brenden Theatres team of Maria Buduzyan, Sylvia Buduzyan, 
Jay Jay Coulter, Monique Alaniz, Joseph Girouard, Shawn Lane and Johnny Brenden with Warner 
Bros’ Sr. VP of Exhibitor & Marketing Services, Kelly O’Connor.  Ms. O’Connor presented the Best 
Jay Jay Coulter, Monique Alaniz, Joseph Girouard, Shawn Lane and Johnny Brenden with Warner 
Bros’ Sr. VP of Exhibitor & Marketing Services, Kelly O’Connor.  Ms. O’Connor presented the Best 
Jay Jay Coulter, Monique Alaniz, Joseph Girouard, Shawn Lane and Johnny Brenden with Warner 

Overall Promotion & Showmanship Award to the team for their 
Bros’ Sr. VP of Exhibitor & Marketing Services, Kelly O’Connor.  Ms. O’Connor presented the Best 
Overall Promotion & Showmanship Award to the team for their 
Bros’ Sr. VP of Exhibitor & Marketing Services, Kelly O’Connor.  Ms. O’Connor presented the Best 

Superman Returns multi-leveled 
promotional program that included a sweepstakes contest with an extensive media campaign, in-

theatre concession and promotional programs and a VIP Celebrity Red Carpet screening of the fi lm 
in IMAX 3-D.  Not only did the promotion benefi t local community organizations, but it resulted in 
a 25% market share for the theatre making it the highest grossing and attended fi lm in the Brenden 

Theatres & IMAX
a 25% market share for the theatre making it the highest grossing and attended fi lm in the Brenden 

Theatres & IMAX
a 25% market share for the theatre making it the highest grossing and attended fi lm in the Brenden 

® Theatres & IMAX® Theatres & IMAX at the Palms Casino Resorts history.  

Pictured above are Californians
Mohamad Shakhshir, manager of the REG 

South Gate Stadium 20 and
District Manager Shawn Mullen.

Karl Lyons, manager of the Las Vegas, Nevada 
ShowCase 8 Theatre.
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S T A T I S T I C S

It has been a spring to remember, with the Year-to-Date box 
offi ce running 6% ahead of last year, thanks in part to three fi lms 
performing tremendously from coast to coast; frantic in the At-
lantic, terrifi c in the Pacifi c. Sony’s “Ghost Rider,” Buena Vista’s 
“Wild Hogs,” and Warner’s “300,” each tapped into the cultural 
zeitgeist and left an indelible mark on the movie going public--
all crossing the hallowed $100 million mark. With the success of 
these fi lms, one would hope the studios realize the potential to 
capitalize not just on spring fever, but in a more balanced fashion, 
from belt to belt throughout the year. A look over the horizon 
shows tentpole after tentpole going up this summer in multiplexes. 
The threequel-ring-circus is coming to town and with so many 
acts (Spider-Man, Shrek and Spider-Man, Shrek and Spider-Man, Shrek Pirates) it’s going to prove a bit more Pirates) it’s going to prove a bit more Pirates
diffi cult for each fi lm to fi nd the audience it deserves. 

There is no doubt this is destined to be a record breaking 
summer at the cash registers, but  owners and audiences might 
be missing out on something more. The writing is on the wall-
-theatres simply can’t hold on to prints with wave after wave of 
product in the marketplace. And while that certainly benefi ts 
the short-attention-span audiences, some fi lms take a little more 
time to establish themselves. Nowadays, only one, maybe two 

Editorial Comment by Exhibitor Relations, Inc.
fi lms play all summer. With the logjam that is the summer release 
schedule, seemingly only “Instant Blockbuster” will suffi ce. By 
week four or fi ve, fi lms have no choice but to drop nearly 1,000 
prints, sometimes more. Last year “Pirates” and “Prada” were 
mainstays throughout the summer swelter, but it is just altogether 
rare for a fi lm to stay in the top ten longer than a few weeks from 
May through August.  A big part of that is product placement, 
and a good solution would be more balance in the calendar year. 
Wouldn’t it be great if a couple of these summer blockbusters 
were sprinkled throughout the year?  Success begets success, and 
a healthy, burgeoning market from week to week would benefi t 
everyone, even the smaller fi lms. Sure, rationale dictates that the 
target market, namely teens, are out of school in the summer, 
but this spring we’ve witnessed a box offi ce warming...of global 
proportions.  More than ever, audiences crave event fi lms...no 
matter what the barometer reads. 

Exhibitor Relations, Inc. has been providing industry 
news since 1974, through its weekly newsletter, weekly and 
monthly release schedules and daily box-offi ce grosses.

Month by Month Statistics for March
 March Total Weekly Total Weekly % Difference Total Weekly % Difference
  Box Offi ce 2007 Box Offi ce 2006 (vs. 2007) Box Offi ce 2005 (vs. 2007) 

Week #1 $155,423,015 $128,851,616 20.62% $152,330,998 2.03%

 Week #2 $206,667,950 $150,177,508 37.62% $151,493,678 35.42%

 Week #3 $155,058,769 $139,023,036 11.53% $156,790,605 -2.96%

 Week #4 $172,966,857 $141,616,481 22.14% $143,507,038 20.53%

 Total $690,116,591 $559,668,641 23.31% $607,122,319 13.67%

Source:  Exhibitor Relations Co.

 March
  Box Offi ce 2007 

 Week #2

 Week #3

 Week #4

 Total 

  Box Offi ce 2007 
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Health Tips
The Value of Salmon

Salmon, a species of coldwater fi sh, contains 
healthy omega-3 fatty acids, which help the body 
fi ght against coronary heart disease and also plays 
a protective role fi ghting against cancer and the 
formation of cataracts.  Omega-3 works to de-
crease blood lipids and blood clotting issues within 
the vascular system while increasing relaxation in 
larger arteries and other blood vessels and decreas-
ing infl ammatory processes in the blood vessels.

Omega-3 fatty acids are also an excellent 
source for boosting HDL (the good cholesterol) 
in your blood.  Salmon is also a very good source 
of vitamin E, a powerful antioxidant.  Remember 
the next time you are at the store or eating out at 
a restaurant to check out the salmon!

Source:  Will Rogers Motion Picture Pioneers Foundation


