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2005 Fall/Winter Film Product Seminar Sets Records
The NATO of CA/NV 2005 Fall/Winter Film Product Seminar was an unprecedented success!  

Film clips and behind-the-scenes footage representing over ninety fi lms were enjoyed by the record-
breaking number of attendees.   Managers and corporate employees from over 270 different theatres 
representing more than 50 member companies enjoyed the hospitality of the management and staff 
of our host theatres, Regal’s Hacienda Crossings Theatre and Pacifi c’s Beach Cities Cinemas.  

On behalf of our members we extend our appreciation to Pacifi c Theatres and the Regal Enter-
tainment Group for hosting the seminars.  To Shawn Cole and Stephen Schoengarth of Regal’s Ha-
cienda Crossings and IMAX Theatre and Mark Burton and Kathleen Reams of Pacifi c’s Beach Cities 
Cinemas, along with their staffs, we offer a special thank you for all of your hard work to ensure that 
everything was perfect.

The presentations by the marketing representatives from the major studios held a promise of busy 
box-offi ces to the managers in attendance.  Our sincere thanks go to Christina Nedelec and Alia Noori 
of Buena Vista; Eric Tabak of DreamWorks; Eric Carr of Focus Features; Branden Miller and Brandon 
Knott of Fox/Fox Searchlight; Demetri Panos and Mike Polydoros of Lions Gate Entertainment; Zach 
Beebee, Vinele Grana and Kristina Warner of New Line/Fine Line Cinemas;  Mark Mulcahy, Chris 
Chouinard and Bill Saugez of Paramount Pictures; Wendy Armitage of Sony Pictures; Steve Ellman, 
Scott Carson, Cynthia Orellana and John Hall of Universal Pictures and Bill Smith and Jesse Chow 
of Warner Bros/Warner Independent Pictures for their presentations, help and contributions to the 
ever-popular Goodie Bags.  

The drawing for a DTS equipped Yamaha DTX-1100 home theater system was a popular ad-
dition to the seminar.   Beth Neal, promotions manager of the DTS cinema division, conducted the 
drawing and spent time during the breaks with the guests providing information about DTS.  Con-
gratulations to the two lucky winners, from Northern California, Scott Green, general manager of 
Century’s Rowland Plaza Theatre in Novato and from Southern California, Jennifer Montoya from 
Cinemark Theatre in Long Beach.

We look forward to seeing you at the 2006 Spring/Summer seminars in April. 

Please see pages 6 & 6 & 6 7 for photo spread7 for photo spread7

Special holiday wishes to our
members, associates and friends

for
Peace, Joy, Good Health and Prosperity.

The Board & Staff of NATO of California/Nevada.
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2005 Legislative Year Comes To A Close
Terri Thomas,Thomas Advocacy Inc

Governor Arnold Schwarzenegger closed the books on the 2005 Legislative Ses-
sion on Friday, October 7 when he acted on the last of the 961 bills sent to him this 
year.  In all, he signed 729 bills and vetoed 232.  Many pundits referred to it as a very 
lackluster session with little accomplished.  Others supported the notion that the 
Governor held spending in check and did not drive the state deeper into debt. Most 
of the session was overshadowed by the special election scheduled for November 8 in 
which the Governor had several “reform” initiatives in which he was deeply involved.  
The outcome of the election will clearly impact the relationship between the political 
parties and between the legislature and the Governor in the coming year - another 

election year, this time every seat in the Assembly and half the seats in the Senate are up for grabs.

Following the close of session, the members of the legislature immediately began work on future 
elections.  They will reconvene for the second year of the two-year session on January 3, 2006.  At 
that time, they may consider bills which were introduced in 2005 and met their key deadlines but 
did not make it to the fi nish line.  They will also introduce another approximately 2,000 bills and 
resolutions for consideration. 

Key Victory for NATO of California/Nevada
The Governor pleased a wide coalition of business interests when he vetoed the minimum wage 

bill, AB 48 by Assemblywoman Sally Lieber (D) of Mountain View.  This measure would have man-
dated a two tier increase in the minimum wage from the current level of $6.75/hour to $7.25/hour 
in 2006 and a second increase to $7.75/hour in 2007.  Of even more concern was the provision to 
automatically increase the minimum wage to adjust for infl ation on an annual basis beginning in 
2008.  California’s minimum wage is among the highest in the nation and far exceeds the federal 
minimum wage.  There is concern that a minimum wage increase will negatively impact the state’s 
business climate, particularly burdening small businesses.

While the Governor did veto AB 48, he also indicated his support for a future minimum wage in-
crease, uncoupled from the automatic adjuster.  A part of his veto message states “It is essential to those 
working at or near the minimum wage that the adequacy of the wage is reviewed on a regular basis and 
raised when appropriate.  The minimum wage has not been increased since 2002, and I believe it is now 
appropriate.  This is a position I made very clear to the author.  However, I have also made it clear that 
I do not support automatic increases to the wage that relieve elected offi cials of their duty to consider 
all of the impacts each increase to the wage will have on workers and businesses.....I am willing to sign a 
minimum wage increase bill that addresses my concerns”.   We can expect there to be another bill intro-
duced in 2006 to increase the minimum wage, with or without the automatic adjuster.  Organized labor 
has also announced their intentions to try to qualify a minimum wage increase for the 2006 ballot.

Governor Vetoes Other Problem Bills
The Governor also vetoed several bills which would have made changes to labor law which could 

have adversely affected NATO of California/Nevada members.  Specifi cally he vetoed SB 174 by Sena-
tor Joe Dunn (D) of Santa Ana which would have subjected an employer to class action suits if that 
employer was found to be in violation of certain provisions of current labor law and the employee was 
paid less than twice the minimum wage at the time of the violation.  This measure would have allowed 
the employee to sue not only on behalf of him or herself but also on behalf of all like employees

He also vetoed AB 169 by Assemblywoman Jenny Oropeza (D) of Long Beach which would have 
increased the damages for an employee who was successful in bringing an action regarding gender pay 

Please see “2005 Legislative Yearee “2005 Legislative Yearee “ ” continued on page 3

Terri Thomas
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equity by including a specifi ed civil penalty.  While this was the 
second year in a row the Governor has vetoed this bill, we expect 
it to be reintroduced again in order to create publicity during an 
election year

Lastly the Governor vetoed AB 153 by the Assembly Com-
mittee on the Budget.  This bill was amended at the very end of 
session with little public hearing and would have allowed the State 
Attorney General to recover all costs of investigations, expert wit-
nesses and attorneys fees in actions alleging a Corporate Securities 
Act violation or an anti-competitive practice.  We are concerned 
about any measures which would expose our membership to more 
potential litigation, increase penalties or give new causes of action 
and opportunities to collect penalties to additional parties such 
as the Attorney General.

Governor Signs Video Game Labeling Bill
In a disappointment to video game manufacturers and retail-

ers, along with many others who champion the First Amendment 
including NATO of California/Nevada, the Governor signed AB 
1179 by Assemblyman Leland Yee (D) of San Francisco.  This 
bill prohibits the sale or rental of “violent” video game to persons 
under 18, imposes a $1,000 fi ne on retailers who violate the law, 
and requires manufacturers to ensure specifi c product labeling.  
“Violent” video games are described in the bill as those which 
depict serious injury to an image of a human being in a manner 
that is especially heinous, atrocious or cruel.  Video games are 
already labeled by the ESRB and include a category which is not 
intended to be sold to minors.  Retailers have been working hard 
to comply with the rating systems; some have gone to the extreme 
of completely removing some games from their shelves.  NATO 
of California/Nevada joined its colleagues in the entertainment 
community seeking a veto and expressed their concerns with 
the First Amendment implications of the bill.  In a letter to the 
Governor, NATO of California/Nevada president, Milt Moritz, 
wrote  “The experience of our members in working for many 
years with the MPAA rating system for movies is that education 
and training of personnel as well as the education of parents is the 

“2005 Legislative Year“2005 Legislative Year“ ” continued from page 2

single most effective way to enforce a rating system, rather than 
strict statutory penalties.”   Almost immediately after signing this 
measure into law, the VSDA and the ESA fi led a lawsuit in San 
Jose Federal Court citing “content-based censorship” and assert-
ing this measure is an unconstitutional violation of free speech.  
Similar laws elsewhere in the country have uniformly been struck 
down as violations of freedom of speech

The Year Ahead
There is much activity to look forward to in 2006.  Many 

bills introduced in 2005 are still in a position to be moved in the 
new year and there will be new unknown challenges.  Key among 
the bills awaiting action are measures designed to keep runaway 
fi lm production in California.  These bills, AB 777 by Assembly 
Speaker Fabian Nunez (D) of Los Angeles and Senator Kevin 
Murray (D) of Culver City would enact a motion picture produc-
tion tax credit for production companies who meet qualifi cation 
standards set forth in the bill.  Governor Schwarzenegger has 
indicated that enactment of this measure is a high priority for him 
and the efforts of the Assembly Speaker and the Senate Caucus 
Chair indicate strong support in certain important quarters of 
the Legislature.

In addition, the Legislature may reconsider AB 655 by Assem-
blyman Mark Leno (D) of San Francisco which was heard but not 
taken to a vote earlier this year.  This measure, strongly opposed 
by NATO of California/Nevada would impose a one - percent 
surcharge on admissions to certain entertainment venues, including 
movie theatres, in order to fund the programs of the California 
Arts Council.  This bill was a very high priority for this Association 
and will continue to be if it is taken for a vote in 2006. 

Once again, it has been a pleasure representing your inter-
ests in Sacramento.  I wish all of you a very safe and comforting 
holiday season. ▼

Ms. Thomas lobbies on behalf of the interests of NATO
of CA/NV and its members in Sacramento.

Year-To-Date Box-Offi ceYear-To-Date Box-Offi ce
YEAR-TO-DATE  324 days starting Saturday, January 1, through Sunday, November 20, 2005

Average ticket price for 2005 is estimated 

Year Avg. Ticket  Ticket Price Total Gross  % Change vs. Attendance % Change
 Price Change  Previous Year  vs. Previous Year 
Year Avg. Ticket  Ticket Price Total Gross  % Change vs. Attendance % Change
 Price Change  Previous Year  vs. Previous Year 
Year Avg. Ticket  Ticket Price Total Gross  % Change vs. Attendance % Change

2005 $6.34  2.09% $7,856,244,174  -5.94% 1,239,155,232 -7.87%
2004 $6.21  2.99% $8,352,100,104  1.60% 1,344,943,656 -1.34%
2003 $6.03  3.97% $8,220,412,083     - 1,363,252,418    -

~Source: Exhibitor Relations Co.
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Workplace investigations are essential not only to managing the 
workplace and resolving disputes before lawsuits arise, but employers 
are under a legal obligation to conduct investigations.  Moreover, 
properly conducted investigations often lead to important defenses 
after a lawsuit is fi led.  Effective investigations will also benefi t in 
the defense of later claims, including subsequent “back fi re” claims 
for retaliation, discrimination against the alleged perpetrator and 
invasion of privacy.  The most common investigations include 
reports of harassment or discrimination, and often retaliation for 
reporting such claims. 

(The following article is being presented as a follow up to the informative Sexual Harassment Prevention Training workshops that were Sexual Harassment Prevention Training workshops that were Sexual Harassment Prevention Training workshops
conducted by Greenberg Traurig attorneys Diana Scott who works in the Santa Monica offi ce and Lawrence Rosenfeld

and John Doran from the Phoenix offi ce.)

The Dos and Don’ts of Workplace Investigations
By Michelle Lee Flores, Esq., Greenberg Traurig, LLP

Michelle Lee Flores

STANDARD OF INVESTIGATION.  Keys 
to satisfying the legal “reasonable and timely” 
standard of an investigation are that the inves-
tigation must be: 

1. Timely 3.   Discrete
2. Fair 4.   Effective

INVESTIGATOR.  One of the fi rst decisions 
in an investigation is who will be the investiga-
tor, among:

1. In house personnel 3. Outside counsel
2. Outside non-attorney

THE INVESTIGATION.   Keep in mind the 
following timeline, but remain fl exible in light 
of the facts revealed in the investigation and the 
continuous evaluation of such:

1. Separate the parties
2. Interview principle witnesses

(complainant and alleged perpetrator)
3. Interview additional witnesses
4. Gather additional evidence
5. Evaluate and determine factual conclusion
6. Consider future environment

The Complaining Employee.  Always remem-
ber the following:

1. Assure discretion, not confi dentiality
2. Obtain factual details
3. Identify supporting witnesses
4. Obtain other evidence
5.  Solicit input on remedies, but no
 assurances on outcome
6. Assure non-retaliation in light of reporting

The Other Witnesses.   When interviewing 
witnesses identifi ed by the complaining em-
ployee or alleged perpetrator, remember the 
following:

1. Assure non-retaliation in light of  
 cooperation with investigation
2. Ask open-ended questions
3. Seek all potential details, including of  
 witnesses’ conclusory statements
4. Provide admonitions regarding gossip  
 and discussion of investigation

The Factual Conclusions and Implementa-
tion.   Upon completion of the investigation, 
recall that there are often a variety of “conclu-
sions” to the investigation:

1. Remember to review personnel   
 manual policies and posted notices,  
 which must include: 
  - codes of conduct
  - equal employment opportunity
  - unlawful harassment
   (should address alternative
   avenues for reporting claims)
  - Equal Employment Opportunity
     Is The Law (Federal poster)
   (includes Americans With
   Disabilities Act & Age
   Discrimination in Employment
   Act)
  - Harassment of Discrimination in
     Employment is Prohibited
     (State poster-CA)

2.  Firm conclusion vs. inconclusive
  -  can one be made 
  -  a “he said” /“she said” presents
     an impasse
  -  discipline accordingly 

3. May likely lead to insuffi cient
 information to determine if alleged
 perpetrator performed complained of
 actions, but facts may clearly reveal some

inappropriate behavior
  -  discipline accordingly

4. Determine recommendations for future
 environment in light of facts revealed in
 investigation
  -  convey results to complaining
     party
  -  investigated persons 
  -  to the workforce

5. Implement changes, if any, in reporting
 structure and/or workstation locations

Continuous Monitoring.  Remember to keep 
an eye on acts that may constitute:

1.   Further harassment
2.   Retaliation
3.   Signs of a disgruntled complainant

Michelle Lee Flores is of counsel in 
Greenberg Traurig LLP’s Los Angeles 
offi ce where her practice is focused on 
employment compliance and litigation.  
She is a member of the fi rm’s Labor and 
Employment and Litigation departments 
and can be contacted at (310) 586-7760 
or fl oresm@gtlaw.com.
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The California Fair Employment and 
Housing Act (FEHA) prohibits an employer Housing Act (FEHA) prohibits an employer Housing Act
from refusing to hire or employ a person or to 
discharge a person, or to discriminate against 
a person in compensation, or in terms, 
conditions, or privileges of employment on 
the basis of race, religion, color, national 
origin, ancestry, physical disability, et al.  
With respect to physical disability, under the 

Americans with Disabilities Act, a person is “disabled” if he or 
she is “substantially limited in a major life activity.”  Under the 
ADA a “qualifi ed individual with a disability” is “an individual 
who, with or without a reasonable accommodation, can perform 
the essential functions of the employment position that such 
individual holds or desires.  

Under California law, an employee need only be “limited” 
in a major life activity in order to be recognized as disabled.   
Whether an employee is “limited” is determined without any 
regard to mitigating measures such as medications, assistive 
devices, prosthetics, or reasonable accommodations.  As a result, 
employers must now recognize that a much broader class of in-
dividuals are protected by the FEHA.  Employers should make 
every effort to discover and understand the extent and nature 
of any physical or mental ailments suffered by their employees.  
Such proactive measures will enable employers to be in a better 
position to provide reasonable accommodations and to avoid 
disputes over previously unknown medical conditions.  

Many employers are not aware of the broad range of dis-
abilities covered by the FEHA.  A recommended practice is 
for human resource personnel to become familiar with the 
types of physical disabilities that are protected under the law.   
Advanced notice that an employee has a disability can lead to 
quick solutions and/or accommodations in the workplace to 
guarantee optimum productivity.  Physical disability includes, 
but is not limited to having any physiological disease, disorder, 
condition, cosmetic disfi gurement or anatomical loss that af-
fects one or more of the body systems and limits a major life and limits a major life and
activity.  

Most state and federal courts, as well as state and federal 
agencies enforcing physical and mental disability discrimination 
in the workplace, have previously recognized that employers 

Employers Must Attempt To Resolve An Employee’s 
Request For A Reasonable Accommodation

For Their Disability
By Michael Drury, Esq.

have a duty to participate in an “interactive process” with an 
employee in an attempt to mutually agree upon a reasonable 
accommodation for an employee’s disability.    

Several limitations exist on an employer’s ability to screen 
potential employees prior to their commencement of employ-
ment.  Employers are generally not permitted to require any 
type of medical or psychological examinations or questions 
to job applicants.  However, employers or employment agen-
cies may require physical or mental examinations or inquiries 
that it can show to be job-related and consistent with business 
necessity.  Likewise, an employer may conduct examinations 
of a potential employee after an employment offer has been 
made, but prior to the commencement of employment duties, 
provided that the examination or inquiry is job related and 
consistent with business necessity and that all entering em-
ployees in the same job classifi cation are subject to the same 
exmaination or inquiry.  

Based on the broadening of the class of disabled individuals 
protected under California’s FEHA, employers must be aware 
of their duties to respond to an employee’s reasonable request 
for an accommodation.  Employers are not required to imple-
ment accommodations that would impose an undue hardship 
on the employer’s business.  However, employers must engage 
in a dialogue with the employee to determine what potential 
accommodations can be implemented to assist the individual’s 
continuing success and development in the workplace.   Em-
ployers need to be creative and willing to compromise while 
participating in the interactive process and reaching solutions 
with employees. ▼      

Michael Drury is a Senior Associate of Greenberg Traurig’s 
Orange County Offi ce and has extensive experience in disability 
law issues and their impact on employers.  He represents various 
public entities and leading national corporations in the defense 
of employment matters and Title II and Title III cases under 
the Americans With Disabilities Act. He is actively involved 
in working with the owners and operators of assembly areas 
nationwide.

Mr. Drury may be contacted at 714-708-6500 or at 
DruryM@gtlaw.com

Michael Drury, Esq.
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2005 Fall/Winter Film Product Seminar - Northern California2005 Fall/Winter Film Product Seminar - Northern California2005 Fall/Winter Film Product Seminar

Christy Ventura and Ken Jacquart of 
Dolby Labs

Christy Ventura and Ken Jacquart of 
Dolby Labs

Christy Ventura and Ken Jacquart of 

Erin McKinney and Jessica Hess of 
Brenden Theatres

Robert Mattis and Will Mattis of
Regal Entertainment Group

Jaime Navarro of Premiere Cinemas with 
Dominic Espinosa of Cinema West

Larry Kirkland of Metropolitan Theatres 
with Eric Farley of Century Theatres

Chris Walters, Matt Porter and
Justin Hamaker of Tegtmeier Associates

Laura Coulter and Sid Heberger of
the Crest Theater, Sacramento

Diane Rodriguez and Tara Moore of 
Sierra Cinemas

Regal’s Jeff Tikalsky with Shawn Cole and 
Steven Schoengarth, our Regal hosts

John Foley and Mario Montoya of
Cinema West

Jack Kleinman, Charles Shaw and
Glenn Coffey of Regal with

Lee Fuchsmann of Coming Attractions 
and Bill Grammer of Regal

Brandon Knott of Fox with Joe Depew
of Regal Entertainment Group

Charlene Sievers of NATO of CA/NV, 
Audrey Marr of Renaissance Rialto, 

Wendy Armitage of Sony Pictures and 
Milt Moritz of NATO of CA/NV

Ashley Schneider of Regal Entertainment 
Group and Eric Carr of Focus Features

Evelyn Abisia of Century Theatres
with Christina Nedelec of

Buena Vista Pictures Distribution

Scott Green of Century Theatres winner 
of the DTS equipped home theatre system 

with Beth Neal of DTS
of the DTS equipped home theatre system 

with Beth Neal of DTS
of the DTS equipped home theatre system 

Milt Moritz presented a plaque of 
appreciation to our host, Hacienda 
Milt Moritz presented a plaque of 
appreciation to our host, Hacienda 
Milt Moritz presented a plaque of 

Crossings general manager Shawn Cole

Dennis Skaggs, Jamin Favela,
Brady Morella, Ron Regalia and Bill 

Harvey of Camera Cinemas

Jeanette Lenz and Alice Power of
Brenden Theatres

Fernando Castillo Jr., Lawrence Pedrosa 
and Andrew Skwarla of
Central Coast Theatres
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2005 Fall/Winter Film Product Seminar - Southern California2005 Fall/Winter Film Product Seminar - Southern California2005 Fall/Winter Film Product Seminar

Theresa Roberts, Damon Rubio,
Jill Rosenow and Julie Bravo of

UltraStar Cinemas

Sabrina Nary, Tammy Peterson,
Esthela Hernandez and Lucio Quinones 

from Krikorian Premiere Theatres

Robert Gibbons, Drena Rogers and
Sean Lohan of Eastman Kodak Company

Christina Nedelec of Buena Vista, Jeff 
Zarrillo of Loew’s Universal Cinemas and 
Cynthia Orellana of Universal Pictures

Beth Neal of DTS and Charlene 
Sievers of NATO of CA/NV surround 
and congratulate  Jennifer Montoya of 

Cinemark USA winner of the drawing for 
the DTS equipped home theater system.

Milt Moritz with Regal’s Jason Sills
and Cathy Sills

Charlene Sievers and Milt Moritz of 
NATO of CA/NV welcome new members 

Fabian Sobrino and Enrique Perez of 
Adverlight Promotions.

Fabian Sobrino and Enrique Perez of 
Adverlight Promotions.

Fabian Sobrino and Enrique Perez of 

Leni Starck, Dennis Gumaer and
Tom Yamak from the

Regal Entertainment Group

Gladys Martinez and Thida Ok of
Pacifi c Theatres

Zach Beebee, NewLine; Mark Burton, 
Pacifi c Theatres; Vinele Grana, NewLine; 

Milt Moritz, NATO of CA/NV;
Christina Nedelec and Alia Noori, Buena 

Vista Pictures and Wendy Armitage,
Sony Pictures

Larry Oya, Nora Delgado, Ashley Szabo, 
Mark Burton and Nida Kowathana

from Pacifi c Theatres

Cynthia Orellana of Universal Pictures 
with our offi cial Southern California 

photographer Gene Cofsky of
ebc Entertainment

Carl Killebrew, Regal Entertainment 
Group; Skip Stefansen, Metropolitan 
Theatres; Charlene Sievers, NATO of 

CA/NV; Jerry Forman and Jay Swerdlow, 
Pacifi c Theatres

Bill Hertz of Mann Theatres and
Milt Moritz of NATO of CA/NV

Ricardo Perez, Colen Jones and
Nubia Morales of Mann Theatres

Tikva Peace, Richard DeLaCruz and 
Eugenia Bizzaro representing
Regal Entertainment Group

Scott Carson, Universal Pictures with 
Branden Miller and Brandon Knott of 

Fox/Fox Searchlight Pictures

Managers of Pacifi c’s Beach Cities 16 
Cinemas, Kathleen Ream and Mark 
Burton, did a great job hosting the 

Southern California seminar.

Dominic Garcia and Michael Martinson 
from the Regal Entertainment Group

Claudia Escalante and
Sharon Miller of Mann Theatres.

Visit Visit V www.NATOCalNev.orgwww.NATOCalNev.orgwww.NATOCalNev.or  to viewg to viewg
the complete set of seminar photos.

g
the complete set of seminar photos.

g
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You probably spend more on entertainment than you do on 
groceries, clothing or gasoline. 

If you don’t believe it, take a few minutes to total your 
monthly costs, starting with the services that have you locked in: 
basic cable television, and any premium channels, like HBO or 
Showtime; Netfl ix to rent videos; TiVo for digital recording; your 
high-speed Internet connection; and perhaps, satellite radio and 
streaming music like Yahoo Music. You are already up to about 
$200 a month, or $2,400 a year. 

Don’t forget your iTunes music and video downloads, plus maga-
zines, movie rentals, movie tickets, live shows and sporting events. 

Add in your cellphone and any of its video, data and pre-
mium content. 

The average American spends more on entertainment than 
on gasoline, household furnishings and clothing and nearly the 
same amount as spent on dining out, according to the Bureau of 
Labor Statistics. 

Among the affluent, the 20 
percent of households with more 
than $77,000 a year in pretax 
income, more money is spent on 
entertainment - $4,516 a year - than 
on health care, utilities, clothing or 
food eaten at home. 

The average income of house-
holds in that quintile is a little more 
than $127,000. Because they ac-
count for a disproportionate share 
of spending in the economy, they 
are the group that trend watchers 
and marketers focus on. (From the 
unexplained fact department: People in the western part of the country 
spend about 20 percent more on entertainment than the national 
average, the government statisticians also show.) 

Over the last 10 years, outlays for entertainment outpaced 
overall expenditures. Spending on health care and education, 
which almost doubled in that period, grew faster. 

Entertainment budgets will only grow larger. With a prolifera-
tion of electronics like giant fl at-screen TV’s, video iPods and devices 
to send music, photos and video from room to room in your house, 
not to mention a proliferation of services to deliver entertainment on 
cellphones and laptops, you will be opening your wallet more often. 

How do you get a handle on it? 

Take up shadow puppets, perhaps, and enjoy good conversa-
tions in front of the fi replace? 

Not likely; for all the talk of the Information Age, we are 
really in the Entertainment Age, where our lives are centered on 
the pursuit of happiness. Nevertheless, innovation may actually 
offer ways to trim costs, if technology does not fi rst spur us to 
consume ever more entertainment. 

Consider Netfl ix. Before Reed Hastings came up with the 
idea of mailing DVD’s in a fl imsy red envelope, your only option 
was renting movies at the neighborhood video store for $3.50 a 
pop (before sales tax). 

Netfl ix charges a fl at fee of $17.99 plus tax a month for all the 
videos you can watch. If you watch six DVD’s a month, you are do-
ing better than the video store. Watch enough of them and you can 
drive the cost below 75 cents a movie and save $120 a month over 
going to a video store. The trick is, of course, to watch the movies 
right after receiving them and return them as quickly as possible. 

How to Tame an Infl ated Entertainment Budget
Condensed article by Damon Darlin, Condensed article by Damon Darlin, Condensed article b New York Times

Please see “Entertainment Budgetee “Entertainment Budgetee “ ” continued on page 11

How Many Hours Would You Have 
To Work To Earn $7,500?

You could win a $7,500.00 National Association 
of Theatre Owners of California/Nevada scholarship 
if you are a theatre fi eld level employee or the spouse 
or dependent child of a currently employed California 
or Nevada based corporate offi ce or management level 
employee at a NATO of CA/NV member.  NATO of 
CA/NV will present up to eighteen awards in its 2006 
Scholarship Program for post secondary or vocational 
education.  Program details and applications are available 
at our website www.NATOCalNev.org.  

Since the inception of its scholarship program in 1996 
NATO of CA/NV has awarded 
over $615,000 to deserving stu-
dents who have applied for these 
awards.  However the only way 
to win one of the awards is to 
apply.    Add your name to the 
list of winners; be sure to send 
your completed application to 
the NATO of CA/NV offi ce by 
April 7, 2006.
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“
...A Gwen Stefani 
concert, is about 
$1.25 a minute...
compared with

7 cents a minute 
for ‘Harry Potter 
and the Goblet

of Fire’...

”



NATO of California/Nevada December 2005/January 2006

9

In past editions of Previews, Ross Previews, Ross Previews
Melnick and I had the opportunity to 
share with its readers, several stories 
about great people and special places 
and how they have helped defi ne this 
industry. Our experience with Cinema 
Treasures and other recent projects, not Treasures and other recent projects, not Treasures
to mention some not-so-good press 
about going to the movies, have since 
prompted us to expand the reach of 
our work. Our thanks go to national 
NATO for its unparalleled support, and, 
once again, to NATO of California and 
Nevada for encouraging us to promote 
our latest and most exciting project in 
this newsletter.

Ross and I joined forces with David 
Strohmaier, the director of “Cinerama 
Adventure,” (CineramaAdventure.com) 
and AJ Roquevert, the producer of “No 
More Joy—The Rise and Fall of New 
Orleans’ Movie Theaters” (NoMoreJoy.com) and head fi lm buyer 
at Starplex Cinemas, to develop a full-length theatrical documen-
tary about what we all love so very much: Going to the Movies.

“Now Showing! America Goes to the Movies” (working title) 
will treat audiences to over 100 years of memories, excitement, 
and, of course, entertainment. From the early pioneers, entre-
preneurs and inventors, through the golden “movie palace” age, 
to the post-war era of drive-ins and suburban cinemas, and all 
the way into the modern, digital era, this documentary presents 
the opportunity to fi nally tell the long overdue story of theatrical 
motion picture exhibition in the United States.

A fi rst look at “Now Showing!” was unveiled at ShowEast 
after VNU Expo Film Group and the National Assoc. of Theatre 
Owners had invited us to premier the offi cial announcement 
trailer. During the well-attended event Dan Glickman, chief 
executive offi cer of the MPAA, and NATO president, John Fi-
thian, delivered truly compelling remarks about the state of the 
industry. Reminding people about just how much fun going to 
the movies is, became a recurring theme throughout the conven-
tion, culminating in a message of resounding support delivered 
by M. Night Shyamalan.

Along with everybody else in attendance, we were inspired 
by the enthusiasm and excitement expressed for the moviegoing 
experience. Hoping that “Now Showing! America Goes to the 

Now Looking For Your Support! The Movie About Moviegoing.
By Andreas Fuchs

Movies” can do its share in promoting 
our industry, we look forward to jointly 
making this film a pop culture phe-
nomenon that will inspire audiences to 
think about these places where they go 
to laugh, cry, and share many a wonder-
ful dream.

Currently in pre-production and 
looking for corporate sponsorship fi nanc-
ing and private funding, the documen-
tary will be fi lmed in High-Defi nition 
widescreen and feature fi rst-class produc-
tion values that are fi t for the big screen. 
For us, and I am sure you will agree, the 
grandeur of the movie theatre and the 
excitement of moviegoing is a story that 
can be best told through the medium of 
motion pictures itself.

This project has been granted a 
501(c)(3) non-profit status from the 
prestigious International Documentary 

Association (I.D.A.) that makes all funding and contributions fully 
tax deductible. We want “Now Showing!” to be forever connected 
to Will Rogers Motion Picture Pioneers, Motion Picture and Tele-
vision Fund and, of course, Variety-The Children’s Charity given 
its close connection to the exhibition industry since Christmas 
Eve 1927. Our fi lmmaker net profi ts from the documentary will 
be turned over to support the important work these charities do 
every day. In addition, we hope to generate publicity and excite-
ment by creating fundraising events at major fi lm festivals and in 
theatres around the country, which will be integrated in a unique 
theatrical distribution plan.

On behalf of my production partners, I would like to invite 
you to get involved in this once-in-a-lifetime opportunity. Please 
send a note to manager@americagoestothemovies.commanager@americagoestothemovies.com if you’re 
interested. We look forward to your feedback, stories, materials 
and more. ▼

Andreas Fuchs is an independent exhibition consultant 
and industry analyst whose articles appear regularly in 
a variety of publications. With Ross Melnick he co-wrote 
Cinema Treasures—A New Look At Classic Movie 
Theatres. For more information he can be reached at 
AFuchs@creativecinema.net.
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Newspaper Circulation
Falls 2.6%

From Associated Press (11/8/05)

NEW YORK -- Average weekday circulation at U.S. newspapers fell 2.6% 
during the six month-period ending in September in the latest sign of trouble 
in the newspaper business, an industry group reported.

Sunday circulation also fell 3.1% at newspapers reporting to the Audit 
Bureau of Circulations, according to an analysis of the data by the Newspaper 
Association of America.

The declines show an acceleration of a years-long trend of falling circula-
tion at daily newspapers as more people, especially young adults, turn to the 
Internet for news and as newspapers cut back on less profi table circulation.

In the previous six-month reporting period ending in March, weekday 
circulation fell 1.9% at U.S. daily newspapers and Sunday circulation fell 
2.5%.

Circulation at the country’s three largest newspapers was relatively stable, 
but many others showed signifi cant declines.

Gannett Co.’s USA Today, the largest-selling daily, slipped 0.6% from the 
same period a year ago to 2,296,335; The Wall Street Journal, published by 
Dow Jones & Co., fell 1.1% to 2,083,660; and The New York Times Co.’s 
fl agship paper rose 0.5% to 1,126,190.

Of the rest of the top 20 newspapers reporting, all but one, the Star-Ledger 
of Newark, N.J., posted declines generally ranging between 1% and 8%.

The San Francisco Chronicle, published by Hearst Corp., posted a 16.4% 
tumble in circulation as the newspaper slashed back on less profi table, heavily 
discounted and giveaway circulation subsidized by advertisers.

Circulation has been steadily declining at newspapers for several years 
as readers look to other media such as cable TV and the Internet for news. 
Tougher rules on telemarketing have also hurt newspapers’ ability to sign up 
new readers.

Newspapers also face sluggish growth in advertising, higher newsprint 
prices and increasing concern among investors about their growth prospects. 
The second-largest newspaper publisher in the country, Knight Ridder Inc., 
is facing a revolt from two of its top shareholders, who want the company 
to be sold.

Four newspapers whose circulation was affected by Hurricane Katrina 
did not fi le statements with the Audit Bureau: The Times-Picayune of New 
Orleans; the American Press in Lake Charles, La.; The Beaumont Enterprise 
in Texas; and The Daily Leader in Brookhaven, Miss.

Also, four major newspapers which had been barred from fi ling circula-
tion data for the previous two reporting periods deferred making reports until 
their next six-month audits are complete. Those papers are Newsday of New 
York’s Long Island; the Dallas Morning News; the Chicago Sun-Times and 
Hoy, a Spanish-language newspaper in New York.  ▼

FILMS TO VIDEO:
PROJECTED RELEASE

SCHEDULE
Extended version available at

www.natocalnev.org  

For additional listings refer to:
www homemediaretailing.com
For additional listings refer to:
www homemediaretailing.com
For additional listings refer to:

Source: Home Media Retailing
www homemediaretailing.com
Source: Home Media Retailing
www homemediaretailing.com

Cinderella Man 12/6/05
The Dukes of Hazzard 12/6/05
Fantastic Four 12/6/05
The 40-Year-Old Virgin 12/13/05
Bad News Bears 12/13/05
The Island 12/13/05
Valiant 12/13/05
The Brothers Grimm 12/20/05
The Exorcism of Emily Rose 12/20/05
Four Brothers 12/20/05
Must Love Dogs 12/20/05
Rebound 12/20/05
Serenity 12/20/05
Cry Wolf 12/20/05
Into the Blue 12/26/05
Dark Water 12/26/05
Undiscovered 12/27/05
Grizzly Man 12/27/05
Broken Flowers 1/3/05
Wedding Crashers 1/3/05
The Gospel 1/3/06
The Constant Gardener 1/10/05
Red Eye 1/10/06
Transporter 2 1/10/06
The Man 1/17/06
The Fog 1/24/06
Oliver Twist 1/24/06
Tim Burton’s Corpse Bride 1/31/06

10
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Wendy McBane of Central 
Coast Theatres’ Park Cinema in 
Paso Robles (pictured at right) 
headed down to Baton Rouge, 
LA to help Hurricane Katrina 
victims as they cleared the debris 
from their properties.  The movie 
T-shirts and hats that she handed 
out brought smiles to the disaster 
victims.  ▼
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Hands On RELIEF

A middle school science teacher in Seattle, 
Justin Baeder, wondered whether he saved very 
much getting his DVD’s through the mail. So 
he created an Excel spreadsheet that calculates 
exactly how much he does save. It turned out 
to be just a little, about $6 a month, but he 
loves Netfl ix and keeps using it. 

He’s posted the calculator on his Web blog, 
the Republic of Geektronica at www.geektron-
ica.com. All you need to do is download it and 
paste your Netfl ix rental history, which Netfl ix 
provides on its site, into the spreadsheet. 

Netfl ix’s success - it now has 3.6 million 
subscribers - has attracted other entrepreneurs 
to its business model. For $15 a month, Game-
fl y sends two video game discs for any of the 
game machines like the Microsoft Xbox and 
the new Xbox 360, DS from Nintendo or PSP 
and PS2 from Sony. As with Netfl ix, as soon as 
you send one back, you are sent another one. 

A subscription looks pretty smart when 
you consider a new game costs as much as $50 
and your children (O.K., you) get bored with 
it after eight hours of play. 

Another option is to buy used games from 
stores like EB Games or GameSpot. (New releases 
show up quickly and go for about half price.) 

The game industry is trying to push prices 
higher for the hottest games, to as much as $60, 
but even at that price, on a dollar-to-minutes-
of-enjoyment basis, video games may be one of 
the best values, about 12.5 cents a minute for 
the easily bored, or fractions of a penny for those 
who can play “Half Life” their whole life. 

Among the worst? 

Live opera works out to about 37 cents a 
minute, for a middling seat in the New York 
Metropolitan Opera house to hear “Aida,” 
compared with 7 cents a minute for “Harry 
Potter and the Goblet of Fire” at a Loews 
Cineplex. 

But a Gwen Stefani concert, in again, 
middling seats, is about $1.25 a minute 
and that’s with a serving of Black Eyed Peas 
thrown in.   ▼

“Entertainment Budget“Entertainment Budget“ ”
continued from page 8 Promotion notebooks for the 2006 

Showmanship Awards are due March 1, 2006.
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Health Tip:
If you suspect that someone is 
having a stroke, ask the person 
to do three things:  smile; raise 
both arms and keep them up; and 
speak a simple sentence coher-
ently.  If the person has diffi culty 
performing any of these tasks, 
call 911 right away. 

Source:  UC Berkeley Wellness Letter

Welcome
New Members

ACS Enterprises Inc.,
Patrick Artiaga (Associate)

Adverlight Promotions,
Enrique Perez (Associate)

Coast Cinemas,
Tom Lazzarini

Crown Theatres,
Jeremy Welman

JBL Professional,
Lyn Dean (Associate)

L & R Theatres,
Larry Rodkey

MovieTecs Inc.,
Kyle Conner

Pacifi c Standard Service,
Greg Jones (Associate)

Stadium Seating Enterprises, Inc,
Frank Moson (Associate)




